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JUST ASK A WOMAN: CRACKING THE CODE OF WHAT WOMEN WANT
AND HOW THEY BUY

John Wiley and Sons Ltd. Hardback. Book Condition: new. BRAND NEW, Just Ask a Woman: Cracking the Code
of What Women Want and How They Buy, Mary Lou Quinlan, An enlightening blueprint of the secrets of
reaching female consumers from the expert Just Ask a Woman is a powerful book about how to tap into female
consumers' needs. Mary Quinlan, the founder of the premiere consultancy dedicated to marketing to women,
has personally interviewed 3,000 women in the course of her research for Just Ask a Woman. Women are the
decision-makers in an estimated eighty-five percent of household buying decisions, and yet far too oCen,
products marketed specifically to them fail to connect with their needs. Here, Quinlan explores topics such as
how women judge brands and advertising, how they make decisions, the eEects of stress on their consumer
behavior, and their increasing demands for service and communication. Quinlan rejects the traditional focus
group approach in favor of highly energized and intimate talk sessions where women reveal their deeper
feelings about products and services. In Just Ask a Woman marketers, brand managers, and advertisers will
find a revelatory resource filled with ideas and action steps for building your brand with women-from a woman
who has walked in a marketer's shoes. Mary Lou Quinlan (New York, NY) is the founder and CEO of Just Ask a
Woman, a marketing consultancy dedicated to building business with women. Just Ask a Woman is a division of
bcom3, a $15 billion global communications firm whose clients include Citigroup/Women &amp; Co., Lifetime,
Saks, Hearst Magazines, Toys "R" Us, and Time Inc. Known as a brand-turnaround expert, she has helped to
remake brands like Avon and Continental Airlines. Quinlan has been quoted in The New York Times, The Wall
Street Journal, Fortune, Fast Company and Advertising...
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Other eBooks

Do m's Drago n  -  Read  it  Y o u rself  w ith  L ad y b ird :  L ev el 2                   
Penguin Books Ltd. Paperback. Book Condition: new. BRAND NEW, Dom's Dragon - Read it
Yourself with Ladybird: Level 2, Mandy Ross, One day, Dom finds a little red egg and soon he is
the owner...
Read  Do cu men t »   

Six Step s to  In clu siv e Presch o o l C u rricu lu m: A  U DL- Based  Framew o rk f o r                            
C h ild ren 's Sch o o l Su ccess       
Brookes Publishing Co. Paperback. Book Condition: new. BRAND NEW, Six Steps to Inclusive
Preschool Curriculum: A UDL-Based Framework for Children's School Success, Eva M. Horn,
Susan B. Palmer, Gretchen D. Butera, Joan A. Lieber, How...
Read  Do cu men t »   

Th e Red  L eath er Diary :  Reclaimin g a L if e  Th ro u gh  th e Pages o f  a L o st J o u rn al                                   
( P.S.)
Harper Perennial. PAPERBACK. Book Condition: New. 0061256781 Never Read-12+ year old
Paperback book with dust jacket-may have light shelf or handling wear-has a price sticker or
price written inside front or back cover-publishers mark-Good Copy-...
Read  Do cu men t »   

It's  J u st a Date:  H o w  to  Get 'em, H o w  to  Read  'em, an d  H o w  to  Ro ck 'em                  
HarperCollins Publishers. Paperback. Book Condition: new. BRAND NEW, It's Just a Date: How
to Get 'em, How to Read 'em, and How to Rock 'em, Greg Behrendt, Amiira Ruotola-Behrendt,
A fabulous new guide to dating...
Read  Do cu men t »   

DK Read ers L 4:  Dan ger o n  th e M o u n tain :  Scalin g th e Wo rld 's H igh est Peaks                  
DK Publishing (Dorling Kindersley). Paperback / soCback. Book Condition: new. BRAND NEW,
DK Readers L4: Danger on the Mountain: Scaling the World's Highest Peaks, Andrew Donkin,
Linda Martin, From blizzards and glaciers on the world's...
Read  Do cu men t »   
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